
Dale Benjamin is the president of Benjamin 
Plumbing, and when you’re in that position, 
different tasks are constantly competing for 
your attention. One of Dale’s responsibilities 
is buying marketing products for the 
business, but with only so much time in the 
day, he understandably has little patience 
for people who take up too much of his time. 
This is especially true when it comes to sales 
pitches.

According to Dale, “most sales people 
have a binder of information or do a 
verbal presentation.” He often finds these 
approaches take up too much of his time, 
but he had a different experience when a 
local publishing company presented their 
pitch using a 6-minute video from TruScribe. 
“It had a rhythm to it that explained what 
the product was, why I should use their 
service, and how it would benefit Benjamin 
Plumbing,” he said. “The presentation of the 
6-minute was very time efficient for me.”  

Our whiteboard videos at TruScribe always meet 
the criteria Dale has laid out here. We have a 
proven methodology that informs the way we 
create each of our videos. This methodology 
combines both neuroscience and artistic design 
to boost engagement, increase entertainment, 
and optimize retention. This means we are 
able to consistently produce content that’s 
condensed down into an easy to digest package, 
but still delivers a full and complete message 
to viewers. So if you find yourself presenting 
to clients who are pressed for time, like Dale 
Benjamin, switch to TruScribe whiteboard videos 
to convey your message.

“I would think any business... would 
appreciate the repeatability of a 
controlled  and consistent message 
that their sales people can use”
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